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TRAILERS 


ORDER NOW FROM YOUR NEAREST BRANCH OF NATIONAL SCREEN SERVICE 


SPECIAL TECHNICOLOR TRAILER 
RUNNING TIME: 2 minutes, 19 seconds. 


This trailer starts with a real storybook beginning, bringing the 
audience right into the pages...‘‘like magic!’’ introduces Cinder- 
ella, the Prince, the Fairy Godmother, Gus, Jaq and Lucifer in 
moments of enchantment, magic and fun. The cast and chorus 
sing the title song, ‘‘Bibbidi-Bobbidi-Boo,”’ ‘‘A Dream Is A Wish 
Your Heart Makes,”’ ‘‘The Work Song”’ and ‘‘So This Is Love.”’ 
The narrator announces, “‘It’s here again... Using all the magic 
at his command Walt Disney brings you his wondrous all-cartoon 


FREE TEASER TRAILER 
TECHNICOLOR RUNNING TIME: 2 minutes, 28 seconds. 


Filled with provocative story situations: The Fairy Godmother 
turning the pumpkin and mice into a coach and horses; Cinder- 
ella singing as she goes about her household chores; Jaq and 
Gus harassing Lucifer; the mice and birds helping Cinderella 
make a ball gown; the Stepmother scolding Cinderella; the Prince 
and Cinderella dancing; Cinderella racing home. The action is 
supported by dialog, songs and narration: ‘‘Here again, one of 
the most enchanting love stories ever told!” 


feature, ‘Cinderella’!’’ 


TRANSCRIPTION 


Your entire radio campaign. A standard recording that includes 
three one-minute spots, three 30-second spots, three 20-second 


spots and a 10-second spot. 


60-SECOND SPOTS 


With 5-second open end for live tag. 

CIN-RADIO 1—‘‘Listen and let Walt Disney awaken a 
memory...’ Followed by four of the songs from the 
motion picture. Stresses appeal of ‘‘magic, music, 
mirth and excitement”’ to audiences who have already 
seen the picture. 


CIN-RADIO. 2—Opens with ‘‘Cinderella Work Song.” 
Announcer begins, ‘‘For everyone everywhere, Walt 
Disney’s ‘Cinderella’ is here again with all the fun, 
romance, magic and music that makes it one of the 
best known, all-cartoon motion pictures ever made.” 
The spot offers ‘‘this opportunity to experience the 
wonder, humor and excitement of this enchanting 
motion picture.” 


CIN-RADIO 3—Opens with ‘‘Bibbidi-Bobbidi-Boo.”’ An- 
nouncer: ‘‘With all the magic at his command, Walt 
Disney brings you ‘Cinderella.’ ’’ The motion picture is 
filled ‘‘with the fun of fascinating and humorous Dis- 


FREE RADIO 


Order FREE from: 
Buena Vista Distribution Co., Inc. 


Attn: Specialty Dept. 
477 Madison Avenue 
New York, N.Y. 10022 


ney cartoon characters...sparkling with the magic of 
music the whole world loves to sing.” 


30-SECOND SPOTS 


With 5-second open end for live tag. 

CIN-RADIO 4—“‘Listen and let Walt Disney awaken a 
memory...’’ Followed by cuts to three songs from 
“Cinderella.’’ Ends with ‘‘See Walt Disney’s all-cartoon, 


Technicolor motion picture, ‘Cinderella. 


CIN-RADIO 5—The mice jabber excitedy and Cinderella 
breaks in with ‘“‘Wait a minute, wait a minute. What’s 
all the fuss about?’”’ The announcer answers, “‘It’s all 
about Walt Disney’s happy, all-cartoon motion picture, 
‘Cinderella.’ ’’ Two songs are incorporated in this spot. 


CIN-RADIO 6—Opens with ‘‘Bibbidi-Bobbidi-Boo.” An- 
nouncer: ‘‘Here comes Walt Disney’s ‘Cinderella.’ ’’ 
Three songs from the motion picture are used. Stress 
on music and ‘‘Walt Disney’s all-Technicolor cartoon 
feature.” 


20-SECOND SPOTS 


With 5-second open end for live tag. 

CIN-RADIO 7— Opens with ‘‘Bibbidi-Bobbidi-Boo.”’ 
“See Walt Disney’s all-cartoon motion picture, ‘Cin- 
derella’...the happiest love story ever told.” 


CIN-RADIO 8—Opens with song, ‘‘Cinderella.” ‘‘It’s 
one of the best known, best loved motion pictures of 
all time. See Walt Disney’s all-carton Technicolor mo- 
tion picture, ‘Cinderella.’ ” 


CIN-RADIO 9—‘“‘It’s Walt Disney’s happiest all-cartoon 
motion picture, ‘Cinderella’...spun of memorable 
music, laughter and romance...See Walt Disney’s 


‘Cinderella. 


10-SECOND SPOT 


With 2-second open end for live tag. 

CIN-RADIO 10—Opens with ‘‘Cinderella.’’ ‘‘Take your 
whole family to see Walt Disney’s all-cartoon motion 
picture, ‘Cinderella.’ ’’ . 


WILL PERFORM BOXOFFICE MAGIC! 


In 16 MM black-and-white, with open end for live tag. 
AVAILABLE THROUGH YOUR NEAREST BUENA VISTA REPRESENTATIVE 


60-SECOND SPOTS 


Each contains 5-second open end for live tag. 


CIN-601K—The chorus sings ‘‘Bibbidi-Bobbidi- 
Boo,”’ setting the stage for the Fairy Godmother’s 
magic—turning the pumpkin into a coach, turn- 
ing Cinderella’s dress into a gown. Then the fun 
breaks loose between the mice and Lucifer, with 
the satanic cat getting his come-uppance. Plus 
music and narration. 


CIN-602K—The stars are those comical mice, 
Gus and Jaq, and their antagonist, Lucifer the cat. 
All the little creatures welcome the coach coming 
through the castle gates: “‘Surprise! Surprise!”’ 
and the narrator introduces the ‘‘memorable 
melodies the whole world loves to sing!’’—‘‘Bib- 
bidi-Bobbidi-Boo,”’ etc. 


CIN-603K—AlIl about the mice. This spot opens 
with Lucifer chasing Gus and Jaq, and slamming 
into a wall. The mice shout, ‘‘Surprise!’’ and the 
narrator declares, ‘‘A surprise of fun and happi- 
ness for you!”’ The mice join Cinderella in song. 


FREE TV 


ENTERTAINMENT 
FILM CLIPS 


Then Jaq and Bruno the dog rescue Gus from 
under Lucifer’s bowl. 


20-SECOND SPOTS 


Each contains 5-second open end for live tag. 


CIN-201K—The Fairy Godmother performs magic 
to the tune of “‘Bibbidi-Bobbidi-Boo,’’ and the 
cat-and-mouse game reaches hilarious heights as 
Gus and Jaq once more outsmart diabolic Lucifer. 


CIN-202K—‘‘Spun of memorable music, rib-tick- 
ling antics and a dream come true!”’ Filled with 
music and the comical antics of Gus and Jaq. 


CIN-203K—‘‘Meet the comical Disney characters 
who bring the Cinderella story to life!’’ And here 
they come—Gus, Jaq, Lucifer, Bruno and all the 
others! 


SPECIAL! COLOR TV SPOTS! 


Commercials CIN-601K and CIN-201K are avail- 
able in color! When ordering, specify by code— 
CIN-601K(c) and CIN-201K(c). 


AVAILABLE IN 16MM, BLACK-AND-WHITE 
FROM YOUR NEAREST BUENA VISTA REPRESENTATIVE. 


An assortment of three exciting segments of the motion picture, 
each designed to present a complete story by itself. A wonderful way 


to convey the fun, magic and music of Walt Disney’s ‘‘Cinderella’’! 


CIN-CLIP #1 
Running time: 3 minutes, 23 seconds. 
WOMEN’S AUDIENCE 

A musical synopsis of the motion picture. 
Cinderella awakens and tells about her dream, 
leading into the song, ‘‘A Dream Is A Wish 
Your Heart Makes.’’ The Fairy Godmother 
measures Cinderella for a gown, singing, 
‘“Bibbidi-Bobbidi-Boo.’’ Then Cinderella is 


seen dancing with the prince to the melody of 
‘So This Is Love.’’ The clock strikes and the 
scene dissolves back to the opening, as Cin- 
derella sings, ‘‘some day my wish will come 
true.”’ 


CIN-CLIP #2 
Running time: 3 minutes, 17 seconds. 

GENERAL AUDIENCE 
Cinderella receives permission to go to the ball but 
is unable to find time to work on a suitable gown. 
The mice, recognizing her predicament, begin to 
restyle Cinderella’s gown themselves. Jaq and Gus 
Gus, trying to get trimming for the dress, have a 
run-in with Lucifer. As the time arrives to leave for 
the ball Cinderella announces that she isn’t going. 
She goes to her room and we fade out as the mice 
surprise Cinderella with the dress they have made 
for her. 


8-SECOND SPOT 


With 4-second open end for live tag. 


CIN-801K—‘‘Take the whole family to see Walt 
Disney’s ‘Cinderella’!’’ 


TV SLIDE & TELOP 
Order from: 


Buena Vista Distribution Co., Inc. 
Attn: Specialty Dept. 
477 Madison Avenue 
New York, N. Y. 10022 


SLIDE: Illustrated below. A 2x2-inch metal encased 
slide suitable for overlay of date and theatre. In color. 


TELOP: Same illustration as slide. A 4x5-inch black- 
and-white visual suitable for overlay of date and 
theatre. 


Place them with your local television station for use, free, as part of 
regular entertainment programming. 


CIN-CLIP #3 
Running time: 3 minutes, 15 seconds. 
CHILDREN’S AUDIENCE 
Filled with typical Walt Disney cartoon hilar- 
ity. The mice go into the barnyard to steal 
some breakfast. Lucifer, the mean old cat, 
comes after them. Chubby little Gus Gus 
comes running along with an armload of corn, 
dropping kernels as he goes. In a slambang 
finish, Lucifer trips over the corn and goes 
careening across the barnyard. He knocks a 
broom over, and it comes down on his head 
with a thump. 
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STORY 
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PRODUCTION SUPERVISION 
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MUSICAL DIRECTION 
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STRINGING THE BEADS in their own novel way for Cinderella's gown are Gus-Gus and 
Jaq, hilarious heroes of Walt Disney’s feature length cartoon, ‘Cinderella.’ The 
Technicolor film is set to the tune of five song favorites. 
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Fun, Music, Romance, Drama, Suspense 
Are Blended in Walt Disney’s ‘Cinderella’ 


Combining all the elements 
of entertainment — romance, 
drama, suspense, music and 
humor — Walt Disney spent 
six years in preparing and pro- 
ducing his all-cartoon film ver- 
sion of one of the most be- 
loved fairy tales, “Cinderella.” 


No cartoon production has 
stirred his enthusiasm and 
imagination more than this 
most famous of all love stor- 
ies. Every scene of the picture 
spells Disney at his best. 

In bringing to the screen 
the age-old story of the scul- 
lery maid who wins the heart 
of a handsome prince, Disney 
has surrounded the first lady 
of legend with an irresistible 
group of animation cartoon 
characters which are second 
to none among his fabulous 
creations. 


Set to a memorable musical 
score by Mack David, Jerry 
Livingston and Al Hoffman, 
Disney has filmed the feature- 
length production in lush 
Technicolor, making “Cinder- 
ella” a pleasure to the ear and 
a delight to the eye. 

While some authorities be- 
lieve the perennially popular 
and appealing story of Cinder- 
ella may be of ancient oriental 
origin, Disney used a more 
modern version, written some 
300 years ago by the French 
author, Charles Perrault, as 
the basis of his musical fan- 
tasy. As translated into Eng- 
lish, this is the version most 
widely known and most popu- 
larly accepted. 


VOICE CHARACTERIZATION 

As important to a cartoon 
character as the design, is the 
speaking and singing voice. 
The former radio and televi- 
sion singer, Ilene Woods, is 
the voice of Cinderella. Disney 
heard her audition one of the 
songs as a favor to the com- 
posers. Hers was the natural, 
unaffected clear delivery he 
had been listening for in scores 
of previously tested voices. 

While Miss Woods is not 
seen in the picture, her vivid 
personality comes through, 
lending that added dimension 
to the cartoon heroine. 

William Phipps speaks for 
Prince Charming. Eleanor 
Audley is the voice for the 
cruel, tyrannical stepmother. 

Rhoda Williams and Lucille 
Bliss use their vocal talents 
amusingly in caricaturing the 
awkward and ugly stepsisters, 
while veteran performer Ver- 
na Felton is heard as the fairy 
godmother. 

Luis Van Rooten speaks for 
the excitable old king and 
doubles for the voice of the 
grand duke, who searches the 
kingdom for the girl belong- 
ing to the glass slipper. 

Even the animated little 
mice and birds have distinc- 
tive voices that fit the per- 
sonalities of the tiny crea- 
tures with amazing realism. 
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MUCH TO HER AMAZEMENT Cinderella is invited to dance by the handsome young 
Prince in this scene from Walt Disney's cartoon feature, ‘‘Cinderella.'' The classic story, 
filled with laughter, romance and music, is filmed in brilliant Technicolor. A Buena 


Vista release. 


The work of the Disney sound 
effects department, these 
voices were created through 
multiple trick recording. 


HIT SONGS 

Mack David, Al Hoffman 
and Jerry Livingston, one of 
the most prolific and success- 
ful song-writing teams in the 
business, contributed the six 
tunes that comprise the score 
of “Cinderella.” They are the 
kind of songs that excite in- 
terest because of their fresn- 
ness and novelty and linger in 
the mind, both for melody and 
lyric. 

They are “Cinderella,” “So 
This is Love,” “A Dream is a 
Wish Your Heart Makes,” 


“Cinderella’s Work Song,” 
“Bibbidi - Bobbidi- Boo (The 
Magic Song)” and “Sing, 


Sweet Nightingale,” several 
of which are now perennial 
favorites. 

In the musical fantasy, Ilene 
Woods sings the first three. 
Verna Felton chants the droll 
magic song. As the stepdaugh- 
ters, Rhoda Williams and Lu- 
cille Bliss, warble the “Night- 
ingale’ number in travesty 
and a mouse chorus deliv- 
ers the unforgettable “Work 
Song.” 

A TOP EFFORT 

Walt Disney’s production of 
“Cinderella” caps all previous 
efforts to bring the classic love 
story to the screen. She has 
been a strangely elusive crea- 
ture, difficult to lure into the 
theatre, for some unexplain- 
able reason. 

George Melies, the brilliant 
French creative artist and film 
producer, presented ‘“Cinder- 
ella” in a series of movie tab- 
leaux in 1903—a picture which 
had great influence on Ameri- 
can producers and their meth- 
ods. Mary Pickford had a fling 
at the famous love story be- 
fore she became “America’s 
Sweetheart.” Colonel William 


Selig made a version in three 
reels and eighty-eight scenes. 
The Germans tried it a few 
decades ago. All these efforts 
were only moderately success- 
ful, from the audience view- 
point. Either the technique 
was lacking or the approach 
somehow missed the delicate 
story treatment and finesse 
Disney has achieved. 

But with the proper medium at 
hand and his animated cartooh 
techniques perfected, Disney can 
and does tell the tale with a rich 
balance of warm emotion, comic 
relief and great beauty. Not a 
single living actor, of course, in- 
trudes upon the scene. At the same 
time, Cinderella does emerge as 
substantial and believable a human 
being as animation can make her. 
She is a blonde, incidentally, with 
blue eyes and the swift lithe move- 
ment of the happy young. 

Filmed in brilliant Technicolor 
and directed by Wilfred Jackson, 
Hamilton Luske and Clyde Geron- 
imi, “Cinderella” is released by 
Buena Vista. 


FAIRY GODMOTHER combines the magical 
qualities of a storybook fairy with the 
quaint and funny ways of a real life 
grandma in Walt Disney's Technicolor 
cartoon feature, “Cinderella.” 


‘CINDERELLA’ DISCLOSES DISNEY’S COMIC TOUCH 


In “Cinderella,” his magical cartoon feature, Walt Disney most clearly and hilariously re- 


veals the secret of his unfailing and universally relished comedy. 


As in numerous other pictures, it is the little humanesque animals and their ludicrous 
antics which are, even more than his human characters, the instruments of Disney fun. 


Gus-Gus and Jaq, as fascinating a pair of characters as Walt ever has created, together 


with a dozen mouse cronies 
who help Cinderella toward 
the glass slippers and mar- 
riage with the Prince, are the 
clowns Walt introduces. 

They carry on the tradition- 
al Disney sympathy for the 
underdog, the little against 
the big, the modest against 
the braggart, the oppressed 
against the tyrannical, the 
rabbit against the fox, the 
mouse against the cat. 

It is while Gus-Gus, Jaq and 
their hole-in-the-wall clan are 
wittily defying the great fat 
cat, Lucifer, second as a men- 
ace only to the cruel step- 
mother, who makes life mis- 
erable for the cinder girl, that 
the laughs come thickest in 
the new picture. 


BEFORE the Fairy Godmother casts her 
magic spell, Cinderella has nothing but 
this tattered dress to wear, but things 
soon turn brighter for the poor kitchen 
slavey in Walt Disney’s Technicolor cartoon 
feature, “Cinderella.” 
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AFTER the Fairy Godmother says the magic 
words, ‘‘Bibbidi-bobbidi-boo,’’ Cinderella 
finds herself in this beautiful gown, ready 
for the king’s ball. The magic takes place 
in Walt Disney’s cartoon feature, ‘‘Cinder- 
ella,” filmed in brilliant Technicolor. 


These scenes brightly re- 
veal Walt’s genius for coup- 
ling an emotional tug with a 
lot of fantastic nonsense to 
spell out incomparable enter- 
tainment for people of all ages 
and temperaments. These 
scenes are pure Disney, in con- 
tent as well as faultless ani- 
mation. They are an underdog 
triumph, with audience reac- 
tion bound to come in laughter 
relief from anxiety in the pre- 
dicaments and dangers of the 
little fable creatures. 

The abrupt and surprising 
defeat of the evil bully by the 
apparently helpless victim is 
always delightfully and ludic- 


rously astonishing—one of the 
sure-fire elements of the Dis- 
ney recipe. 

And, of course, the fate of 
the tiny folk is completely 
wrapped up in the fortunes of 
Cinderella, their heroine, as 
she moves from miserable ser- 
vitude in the stepmother’s 
chateau to a honeymoon with 
Prince Charming. The abused 
cinder maid gets aid from the 
compassionate fairy godmoth- 
er, but Gus-Gus, Jaq, their 
brothers and their girl friends 
in the helping band have to 
earn their escape, and their 
triumph, over the savage Luci- 
fer the hard way. 


THE STORY OF ‘CINDERELLA’ 


(Not for publication) 


The picture opens with a prologue presenting the book 
“Cinderella.” The scene dissolves to the dingy tower room of 
a great chateau where birds awaken the cinder girl. Despite 
her unhappy plight as the demeaned servant of her cruel step- 
mother and her stepsisters, Cinderella sings “A Dream Is a 
Wish Your Heart Makes,” accompanied by her loyal little 
friends, the birds and household mice. 

Before she has finished, there is a clamor from below for 
her services — for breakfasts in bed, for an endless confusion 
of tasks, spitefully assigned. In these scenes, Lucifer, the 
great fat cat, reveals himself as the co-villain of the story 
and the mortal enemy of the knightly little mice. 

Cinderella feeds the livestock in the barnyard and the 
household creatures, amid a lot of fun in the very face of 
frowning stepmotherhood. She holds fast to her dream of a 
future filled with happier days and places. Often, during her 
chores, she sings her woes away. 

At the royal palace, the King and the Grand Duke bicker 
about the young Prince who should be getting married. The 
lonely King, yearning for grandchildren, plans a ball to which 
every eligible maid of the kingdom is to be invited, in the hope 
that the Prince will find a bride. 

When the invitation comes to the chateau, Cinderella 
reminds her arrogant stepmother that she too, as well as the 
stepdaughters, is “eligible.”” The stepmother cunningly agrees, 
with certain provisos. Among the reservations is “that Cin- 
derella finds something suitable to wear.” 

Joyously Cinderella works at remodeling one of her own 
mother’s festive dresses. 

Realizing she will never finish the dress in time, because 
of the ceaseless demands upon her, the mice decide to alter it 
themselves, as a surprise. It’s a wonderful gown — but at the 
last moment the stepsisters rip it to tatters when they dis- 
cover some of their castoff ribbons and beads on it. 

In despair, Cinderella runs out into the garden. There the 
Fairy Godmother appears from a cloud of stardust and with 
a few waves of her wand converts a pumpkin into a coach and 
Cinderella’s tatters into a resplendent ball dress, with jewels 
to match. The mice are transformed into steeds and away 
they go to the palace. 

At midnight, as she had been warned, the spell is broken 
for Cinderella. By that time the Prince already has fallen in 
love with her. She too, recognizes that here is her heart’s 
desire. But rather than let the Prince see her in shabby con- 
dition, and thankful for her brief hour of happiness, she flees 
from his embrace, losing her glass slipper on the great stair- 
way 


The Prince, heartbroken, insists he will marry no other. 
The King, blaming the Grand Duke for letting the girl escape 
without even knowing her identity, orders him to search the 


realm for a maiden who can wear the glass slipper. 

By the time the Grand Duke comes to the stepmother’s chateau, 
the wicked woman has locked Cinderella in the tower garret so that 
she may not contend with her own daughters for a slipper fitting. The 
valiant little mice and Bruno, the dog manage to unlock the door and 
Cinderella descends for the test just as the King’s emissary is about 
to leave, in great disgust with the stepsisters’ violent bickering. The 
stepmother manages to shatter the slipper the Duke holds, but Cinder- 
ella produces its mate. 

The once-abused slavey now goes in triumph to the palace where 
she weds Prince Charming in a dazzling ceremony. The happy pair 
drive away in the royal coach. As Cinderella gets her bridal kiss, the 
scene fades back into the book whence the story came. 
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THE TWIST is not a dance but a predicament for the heroic and hilarious mice in Walt 
Disney's full-length cartoon feature, ‘‘Cinderella.”” The idea here is similar to “drawing 
straws, with the loser having to face the villainous cat, Lucifer. The fun is all in 


Technicolor. 


‘Cinderella’ Godmother 
Is Lovable, Magical 


The Fairy Godmother con- 
jured up by Walt Disney to 
aid the fair damsel in distress 
in his enchanting animated- 
cartoon feature, “Cinderella,” 
is a delightful little old lady 
everybody would enjoy meet- 
ing. 

Short, plumpish, with a double 
chin and grey hair, she will endear 
herself to all who have ever had 
a kindly grandmother or who have 
ever known one. 

Slightly forgetful, in the manner 
of grandmothers who can misplace 
spectacles on foreheads, she is 
nevertheless thorough and practi- 
cal, even in her lovable befuddle- 
ment. Though she sometimes hesi- 
tates as she embarks on a new 
magical feat, once she starts, she 
certainly makes up for lost time. 

Soft-hearted when sympathy is 
needed, in the best grandmother 
tradition, she tries with _ ill-con- 
cealed success to hide her tender- 
ness. 

Though old in years, Disney’s 
Fairy Godmother is modern in 
viewpoint and light in demeanor, 
especially when she launches into 
a chorus of her swinging magical 
song, “Bibbidi-Bobbidi-Boo,” while 
working her wizardry. 

Filmed in brilliant Technicolor, 
“Cinderella” is realesed by Buena 
Vista 


Walt Disney’s 
‘Cinderella’ Set 
To 5 Top Tunes 


Walt Disney, whose musical 
scores and songs have won 
more Academy Awards than 
any other major studio in Hol- 
lywood, enhances his magical 
cartoon feature, “Cinderella” 
with five bright and breezy 
tunes. 


Written by top song writers 
Mack David, Jerry Livingston 
and Al Hoffman, the score fea- 
tures “So This Is Love” and 
“A Dream Is a Wish Your 
Heart Makes” sung by Cin- 
derella; ‘‘Cinderella Work 
Song,” spiritedly intoned by 
a choral group of singing 
mice; “Bibbidi-Bobbidi-Boo” 
(The Magic Song) as 
thrushed by Cinderella’s fairy 
godmother, and “Sing, Sweet 
Nightingale” as introduced by 
her two spiteful stepsisters. 

One of the most lavishly en- 
dowed of all his animated 
cartoon productions, ‘‘Cinder- 
ella” was the culmination of a 
dream long held by Disney to 
tell the immortal story of the 
fireside girl and her Prince 
Charming for the screen. 

In brilliant color by Techni- 
color, this mirthful musical is 
released by Buena Vista. 
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CINDERELLA'S STEPMOTHER and her two spoiled stepsisters, dressed in all their finery, 
haughtily depart for the king's ball in this scene from Walt Disney's feature length 
Technicolor cartoon, ‘‘Cinderella."’ 
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‘Cinderella’ Illustrates the Complexity 
Of Making a Walt Disney Cartoon Feature 


The making of an animated-cartoon feature is a highly involved business, as anyone at 
the Walt Disney Studio will attest, including Walt himself, whose magical full-length, all- 
cartoon production, “Cinderella” is a classic example. It takes approximately 300 highly 
skilled artists working steadily for from five to six years to produce such a motion picture. 


As with any feature film, 
the story comes first. In this 
case, Disney researched the 
“Cinderella” legend and decid- 
ed to base his film on the 
French version, written some 
300 years ago by Charles Per- 
rault. Then his top story men 
were given the monumental 
task of adapting it, not only 
for the screen, but to the car- 
toon medium. 

The script for a cartoon 
feature more closely resem- 
bles a comic strip. The plot is 
laid out in a series of pencil 
sketches, pinned in sequence 
on a large board with dialogue 
designated below each draw- 
ing. 

Once the boards are com- 
pleted, they are transferred to 
the office of the directors, in 
this case, Wilfred Jackson, 
Hamilton Luske and Clyde 
Geronimi, who call a meeting 
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with Walt, the story men, the 
animators, background artists, 
layout men and musicians as- 
signed to the project. 

Any story revisions are 
made at this time and each 
man is made aware of his par- 
ticular responsibility on the 
production. 

The animator, however, 
does not begin to draw a se- 
quence of action until the 
characters are set, the back- 
ground layouts finished and 
the dialogue, sound effects and 
music recorded. The animator 
must watch the layouts care- 
fully so that his characters 
register to the background 
and work naturally around 
such stationary objects in the 
scene as trees, buildings and 
furniture. 

After the dialogue track is 
recorded, it is analyzed and a 


THE ETERNAL CHASE of cat and mouse has unlimited humorous possibilities when 
enacted by villainous Lucifer and carefree Jaq, two of the stars of Walt Disney's 
feature length Technicolor cartoon, “Cinderella.” 


‘WALT DISNEY’S’ CINDERELLA DELIGHTS 
THE YOUNG AT HEART OF ALL AGES 


(Prepared Review) 
Combining all the elements of fine family entertainment, 


comedy, pathos, suspense, color and music, Walt Disney’s en- 
chanting animated cartoon feature, “Cinderella” opened at 
the: 23s aca eee Theater on ........ (date). 3. =: to delight 
the young in heart of all ages. 

From its “once ypon a time” opening to the “and they 
lived happily ever after’ ending, the screen is filled with 
sheer movie magic. The Disney artists have created fabulous 
sets and colorful costumes to dazzle the eye; awe-inspiring 
photographic and special effects to match the wildest of ima- 
ginations; lilting music to set the heart singing, plus a cast 
of cartoon characters that is completely captivating. 


The Disney conception of the beloved fairy tale, based on 
the popular French version by Charles Perrault, is an elabo- 
rate filmization of the legend of the fireside waif who not only 
goes from rags to riches but captures the heart of a handsome 
prince. Jointly directed by Wilfred Jackson, Hamilton Luske 
and Clyde Geronimi, the musical fantasy is enhanced by six 
original songs by Mack David, Jerry Livingston and Al Hoff- 
man — songs that range from romantic ballads to brilliant 
novelty tunes. 


Filmed in color by Technicolor, the Disney production is 
one of the supreme motion picture achievements of the master 
showman. 


“Cinderella” is released by Buena Vista. 
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chart prepared to show in 
terms of single frames of film 
the length of each word, the 
intervals between words, the 
vowels and consonant sounds, 
accents, inhalations and ex- 
halations. The animator draws 
from this pattern. If the char- 
acter says “hello,” for in- 
stance, and the chart indicates 
that this word requires eight 
frames of film, the animator 
must produce eight drawings 
in sequence moving the lips of 
the character -to form the 
word, plus whatever bodily 
action is deemed necessary to 
make the character come alive 
on the screen. 

While an animator draws 
the most difficult and extreme 
points of action, his assistants 
follow a course indicated by 
the animator and make the 
inbetween drawings to com- 
plete the action. 

A complete series of draw- 
ings is then photographed by 
a stop-motion camera and re- 
turned to the animator to 
screen his work. He studies 
this rough test for smoothness 
of action and over-all effect 
before it is approved by- the 
director and production super- 
visor. In addition, Walt him- 
self keeps in close touch with 
the making of each picture so 
that every step has his per- 
sonal stamp of approval. 

Once the test drawings are 
approved, they are sent to the 
inking department where they 
are traced onto sheets of cellu- 
loid by highly skilled artists 
who are careful to preserve 
every artistic touch of sublety 
made by the animators’ pen- 
cils, thus enhancing the flu- 
idity of the animation. 

The sheets of celluloids, or 
“cels” as they are called in the 
Disney Studio, are then sent 
to the painting department 
where a staff of 200 highly 
skilled girls apply the chosen 
colors to the reverse side of 
the drawings. 

Paints used in the Disney 
cartoons are ground and 
mixed within the studio paint 
laboratory from special for- 
mulas, and the colors and 
shades of paints used in a 
single production total over 
1,000. 

When a scene is completed, the 
“cels” are packaged and sent to the 
camera department, where they are 
photographed, one at a time, over 
the proper painted background by 
a stop-motion Technicolor camera. 
This special camera records only 
one frame of film per exposure, 
thus allowing the operator to 
change the drawings for each in- 
dividual frame. 

Upon completion of photography, 
the individual scenes are spliced to- 
gether and synchronized with a re- 
recorted sound track, containing 
dialogue, sound effects and music. 
Once checked and approved, the 
picture and track are sent to a 
color lab for the final processing 
of prints to be projected in movie 
theatres throughout the world. 

Filmed in brilliant Technicolor, 


“Cinderella” is released by Buena 
Vista, 
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A FLIP OF THE WAND by the Fairy Godmother turns a pumpkin into a coach, to the 
amazement of Cinderella and her friends, the mice. This bit of classic legerdemain 
takes place in Walt Disney's Technicolor cartoon feature, ‘Cinderella.” 


‘CINDERELLA’ IMMORTALIZED IN SONG 
IN WALT DISNEY CARTOON FEATURE 


Although modern songwriters 
have covered almost every phase 
of love and romance in their songs, 
until Walt Disney’s “Cinderella,” 
nothing has been written about 
one of fictions most romantic hero- 
ines. 

Mack David, Al Hoffman and 
Jerry Livingston remedied the situ- 
ation when they turned out six 
hit tunes for Disney’s enchanting 
cartoon feature. 

Some 300 years ago, when the 
Frenchman Charles Perrault wrote 
the original Cinderella story, me- 


DID YOU KNOW THAT... 


It took 300 artists and artisans, 
working as a team, six years to 
make Walt Disney’s animated-car- 
toon feature, “Cinderella.” If all 
the drawings had been made by 
one artist it would have taken him 
42 years, working around the clock, 
or 126 years on the basis of an 
eight-hour day. 


x KK * 


The voice casting for the car- 
toon characters in a Walt Disney 
film is done after the characters 
have been designed by the artists. 
Extensive voice tests were made 
before the large cast of actors was 
chosen to speak for the cartoon 
performers in Disney’s animated- 
cartoon feature, “Cinderella.” 


x KK * 


To paint the characters on cellu- 
loid, the backgrounds and all other 
color effects in Walt Disney’s ani- 
mated-cartoon feature, “Cinderella” 
required 800 gallons of specially- 
prepared paint weighing nearly 
five tons, enough in liquid hues to 
dress the exteriors of 135 average- 
size homes. 


KK * 


Walt Disney had a paper route, 
served as outcher boy on a railroad 
and painted theatre posters long 
before he turned to the making of 
animated cartoons. Disney’s magi- 
cal animated-cartoon feature, “Cin- 
derella,” is one of his greatest 
achievements in this field. 


dieval troubadours may have sung 
about the lovely, romantic maiden 
who conquered adversity to win 
happiness. In modern times, while 
the Cinderella theme may be ap- 
parent in songs like the one about 
finding a million dollar baby in a 
five and ten cent store, nobody has 
written a song about the girl her- 
self until now. 


Adored in every land, Cinderella 
is perpetually young, sweet and 
pure glowing with an inner beauty 
unmarred by harsh treatment and 
neglect. And when Prince Charm- 
ing finds and honors her finally, 
it is in a sense, a miracle of jus- 
tice among the downtrodden. 


These were the factors that tune- 
smiths David, Hoffman and Living- 
ston projected into their title tune, 
also called “Cinderella,” which is 
sung by Ilene Woods, who also 
does two other songs in the film, 
as well as the speaking voice of 
the popular heroine. 


Universally hailed as one of 
Walt Disney’s greatest animated- 
cartoon achievements, “Cinderella” 
was filmed in brilliant Technicolor 
and is released by Buena Vista. 
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THE CRUEL STEPMOTHER gets her come- 
uppance in Walt Disney's ‘‘Cinderella” 
when a crew of hilarious mice joins forces 
with Cinderella’s Fairy Godmother. The 
feature length cartoon is in Technicolor. 


OOK ROOM Oe 


T DISNEY PRODUCTION 
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THE GRAND DUKE is elated when the tiny 
glass slipper slips comfortably onto Cin- 
derella's foot, thus revealing the identity 
of the Prince’s future bride. It all takes 
place magically in Walt Disney’s Techni- 
color cartoon feature, ‘‘Cinderella.”’ 


TINY CREATURES STEAL 
SCENES, HEARTS IN 
DISNEY’S ‘CINDERELLA’ 


A unique group of irresist- 
able animal characters in Walt 
Disney’s enchanting animated- 
cartoon, “Cinderella,” will stir 
audience speculation as to how 
and why he selects these little 
folk which form such a large 
proportion of his creative out- 
put. 


Gus-Gus and Jaq and _ their 
cronies, who dwell in the great 
chateau where Cinderella is an 
abused servant of her cruel kins- 
women, have been rated among 
Disney’s most comical and endear- 
ing creatures. They come from the 
mouse clan, although, like all other 
Disney fable folk, are not strictly 
animal. 


Walt’s preference for mouse 
characters links up with his spe- 
cial design for cartoon comedy— 
with his whole scheme of popular 
entertainment in the medium where 
he stands supreme. In his recipe 
for movie fun, the timid, brow- 
beaten, oppressed little creatures 
always eventually defeat the big, 
bad, oppressive bullies, often in a 
gale of laughter and surprising 
action. 


Remember the three pudgy little 
pigs and the big bad wolf, Brer 
Rabbit and Brer Fox, and Mickey 
and the great ogre of the bean- 
stalk? Who can forget Timothy 
mouse frightening the big ele- 
phants in “Dumbo,” and, of course, 
Donald Duck, champion of all little 
folk, battling every kind of men- 
ace? 


Gus-Gus and Jaq do credit to 
Mickey’s clan as the knightly little 
heroes in the “Cinderella” tale, 
where they battle and outwit one 
of Disney’s most sinister villains, 
Lucifer, a fat house cat who imi- 
tates the meanness of the girl’s 
cruel stepmother. In the mouse 
band, too, are other helpful char- 
acters and their coy little girl 
friends. 


The feminine contingent helps 
make a lovely dress for their 
ragged Cinderella before the fairy 
godmother intervenes and provides 
the glass slippers and the golden 
pumpkin coach for the palace ball, 
where she meets her Prince Charm- 
ing. The songs they sing and their 
cheery, excited chatter will long 
be a happy memory in this roman- 
tic musical version of the timeless 
legend. 


Filmed in brilliant Technicolor, 
“Cinderella” is released by Buena 
Vista. 


GUS-GUS, MANLY AND FUNNY MOUSE, 
STARS IN WALT DISNEY’S ‘CINDERELLA’ 


Gus-Gus is probably the most manly little mouse — except 
Mickey, his distant cousin — in the world today. Certainly he 
is the funniest of his clan. Gus-Gus is Cinderella’s most valiant 
helper and defender in Walt Disney’s exciting cartoon feature, 
“Cinderella,” that brims with comedy, spectacle and music. 
A wild little fellow who wandered in from the fields to join 


the hole-in-the-wall band in Cin- 
derella’s cruel stepmother’s pala- 
tial chateau, he and Jaq, the leader, 
and their tiny cronies, prove more 
than a match for the tyrannical 
woman in helping the cinder girl 
meet and win the love of Prince 
Charming. He stands among 
Thumper and Dumbo and Dopey 
and other bold and beloved heroes 
and champions of Disney’s fable 
folk. 

Gus-Gus isn’t actually a mouse. 
If you were to ask him the some- 
times slurring question, “Are you 
man or mouse?” implying lack of 
courage, he’d threaten to pin your 
ears back. In the story that’s what 
he started to do to Lucifer, the 
feline villain, the first time he 
ever saw a cat. The plump, confi- 
dent, jovial little creature is both 
man and mouse — and neither — 
in the Disney pattern of fantastic 
creation. But, lacking a general 
term for Disney’s tiny characters, 
he’ll have to be referred to as a 
myth-mouse. 

With Jaq and his hole-in-the-wall 


band, Gus-Gus sallies out for deeds 
of derring-do against Lucifer, the 
great fat cat, and the stepmother, 
whenever their heroine, Cinderella, 
is in danger or trouble The sus- 
pense they endure in these mo- 
ments is terrific, and their maneu- 
vers have as much audience inter- 
est and delight as the main roman- 
tic story. Gus-Gus, although al- 
ways a bit dopey and over-confi- 
dent is a pillar of strength on the 
side of goodness and virtue. He’s 
a wondrous clown, and every move 
he makes brings laughter or an- 
xious concern. Women and children 
will call him “cute” and “adorable.” 


He and the more sober and 
wiser Jaq are in on all the crucial 
and hilarious scenes with Cinder- 
ella. With his pals, he’s converted 
into a white steed to help pull his 
heroine’s golden pumpkin coach to 
the King’s ball. He runs the gaunt- 
let of death under Lucifer’s claws 
to help lug the key to the im- 
prisoned: Cinderella to free her in 
time for the glass slipper test. 


Walt Disney’s ‘Cinderella’ Proves 
Charm Is Better Than Tiny Feet 


Girls who think their feet 
are large should not despair of 
finding a Cinderella slipper to 
fit. Contrary to universal be- 
lief, Cinderella did not win 
Prince Charming because her 
feet were so tiny that only she 
could wear the glass slipper 
she lost in making her abrupt 
departure from the Royal Ball. 

Walt Disney discovered this fact 
while researching his magical car- 
toon feature, “Cinderella.” French 
author Charles Perrault never im- 
plied that Cinderella had excep- 
tionally small feet when he wrote 
this famous love story more than 


300 years ago. Incidentally, the 
slippers Perrault’s heroine wore 
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were made of fur. But he wrote 
his story in French and when it 
was translated into English, pan- 
touffle en vair (fur slipper) was 
mistaken for en verre (glass). 


The heroine of Walt Disney’s 
“Cinderella” weighs about 120 
pounds and is of medium height. 
And her feet are in proportion to 
her stature. 


Use of the slipper in the original 
story was merely a device to track 
down the elusive beauty who had 
disappeared so mysteriously from 
the Royal Ball. Prince Charming’s 
heart was won by the charm and 
graces of Cinderella and that’s the 
way Disney relates it in his en- 
chanting modern version of the 
popular romance, filmed in brilliant 
color by Technicolor and released 
by Buena Vista. 


THE MAGIC COACH that only minutes before was a pumpkin takes Cinderella to the 
king's ball where the most wonderful adventure in folklore awaits her. The classic 
story unfolds in brilliant Technicolor in Walt Disney's ‘‘Cinderella.”’ 
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MAGICAL MEASURING is done the easy way by the Fairy Godmother in Walt Disney's 


Technicolor cartoon feature, ‘‘Cinderella.”’ 
tattered dress into a beautiful ball gown. 


With one whisk of her wand 


she turns a 


WALT DISNEY PERFECTION 
EVIDENT IN ‘CINDERELLA’ 


Through the years Walt Disney has gained a reputation 
as a “perfectionist” because of his insistence on quality in all 


facets of film-making. 


However, few people have any conception of the meticu- 
lous detail involved in the development of an animated-cartoon 
feature like “Cinderella,” one of the producer’s most important 


screen attractions. 


There is no minute detail of production that escapes the 
master of the animated art. Some idea of the magnitude of 
his activities might be gained from the knowledge that in a 
film like “Cinderella” a minimum of 125,000 individual pictures 


are photographed. 


As many as 1,000,000 drawings may be made before the 
picture is finally okayed. These would include the prelimi- 


FAT CAT FILLED 
WITH VILLAINY 
IN ‘CINDERELLA’ 


Admirers of screen villainy, 
and of the artistry of those 
who purvey it, will have a 
hero in Walt Disney’s ani- 
mated-cartoon feature, “Cin- 
derella.”” This towering scala- 
wag is Lucifer, a treacherous, 
cold-blooded household eat, 
with overtones of Vincent 
Price, Richard Widmark, and 
a little Boris Karloff thrown 
in for added menace. 


Lucifer is the particular 
nemesis of Cinderella and her 
little friends, as they go about 
the business of finding the im- 
mortal kitchen waif a hand- 
some Prince Charming. But 
Lucifer, as even the most cun- 
ning screen villain must, gets 
his just desserts in the end. 


Disney’s ‘‘Cinderella,”’ based 
on the famed romantic legend, 
was six years in the making 
and features a brightly stud- 
ded score of musical hits and 
an all cartoon cast of fascinat- 
ing Disney characters. 


Filmed in brilliant color by 
Technicolor, the magical musi- 
cal is released by Buena Vista. 


nary sketches, the _ story 
sketches, background ideas 
and the roughs made in the 
development of scores of char- 
acters. 


Obviously Disney cannot su- 
pervise each individual draw- 
ing, but when finished scenes 
and sequences are assembled 
and shown Walt looks closely 
then, and there is nothing 
that escapes his closest scru- 
tiny. 

He can detect the slightest flaw 
in animation or character develop- 
ment. During one running of the 
picture, previous to its final okay, 
Disney noted an obvious mistake in 
the drawing of one of the little 
animal characters that play such 
an important part in the develop- 
ment of the Cinderella story. 

Not one person in an average 
motion picture audience would have 
noticed any defect in the character, 
but Disney insisted on redoing all 
scenes involved. 

Story is always paramount with 
Walt, but its development is so 
closely tied in to animation, color, 
music, and art that the overall re- 
sult, the effect, are what first at- 
tract his attention. 

_There can be no “cheating” with 
him. If an action calls for a hun- 
dred drawings, he demands that 
number. He knows that he could 
get away with fewer if. he wanted 
to overlook smoothness of move- 
ment, but he will not sacrifice any- 
thing for the perfection which has 
established him as the greatest pro- 
ducer of animated pictures in the 
motion picture world. 
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COMBINATION 
ADS 


For your Walt Disney 
program of 
“CINDERELLA” 
with 
“Flash the 
Teen-Age Otter’ 


Re-released by. oo. str sk 
© Walt Disney Product 


EVERYDAY IS 7 WALT DISN — : 


PLAYDAY i : [FLA 1S; Hi, 


FOR THIS 
the > teerrage 
LIVE-A 


HAPPY- 
-— F E. A TU = SERRE RRR RR ees Sees 


GO-LUCKY 
CLOWN! / 


Mat CIN-FLA 201—250 lines 


_4,*- Bibbidi-Bobbidi-Boo! 
s 
“mi, It's FUN! ee BIBBIDI-BOBBIDI-BOO! 


S| , IT’S FUN! IT’S MUSIC! 
IT’S MAGIC! _.. 


GUS GUS } 


lA unniest mouse 
you've ever 


Happiest 
mouse you 
ever 
Quaint, plump 
and magical! 


Bee ae, 


TECHNICOLOR® 


) Re-released by BUENA VISTA Distribution Co., Inc. 
©Wialt Disney Productions 


Re-released by 
= BUENA VISTA 


the same 
all Walt Disney 
program! 


Nature’s Happy-Go-Lucky Clown! 
WALT DISNEY’S 


the 
FLASH, teen-age OT. TER 
TECHNICOLOR*® - oMCMLXI Walt Disney Productions 
A LIVE-ACTION FEATURETTE 


And on the same all Walt Disney program! 


Nature’s Happy-Go-Lucky Clown! 
pda on EY:s 


‘cies AE cA -“T? eRe 


TECHNICOLOR’ -o eA Walt Disney Productions 
A LIVE-ACTION FEATURETTE ‘ 


Mat CIN-FLA 203—150 lines 


Mat CIN-FLA 202—200 lines 


(+. 


4 
a 


a pane of 


These ads are designed to fulfill your 
basic space requirements. Additional 
ads and ad components for ‘Flash the 
Teen-Age Otter’ are included in a 


separate pressbook for that subject. 
Publicity material and facilities list- 
ings are also included in the “Flash” 
pressbook. Order yours now from 
National Screen Service. 


Re-released by 
BUENA VISTA Distribution Co., Inc. ©Walt Disney Productions 
And on the same all Walt Disney program! 


WALT DISNEY’S ~~ 
Evelydty iss 


. For this lid 
Happy- Go- -Lucky Clown! 


©MCMLXI Walt Disney Productions 
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Filled with FANTASY, FUN and ig hee 


For all the world to love! ~~: 


Re-released by 
BUENA VISTA Distribution Co., Inc. 
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@ 
LUCIFER MJ; 


©Walt Disney Productions 
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CINDERELLA PHOTO CONTEST 


Conduct a search for Cinderella in conjunction 
with a local department store. Invite women to 
send in photos of their candidates—girls from five 
to ten years of age. The woman submitting the 
winning photo becomes the ‘‘Fairy Godmother.”’ 
The prize can be a ‘‘magic coach’’ filled with 
clothes, toys, games, books, etc. (see merchan- 
dise supplement) delivered to the winner’s home 
by the store and presented in the name of the 
Fairy Godmother. Basis for judging of photos 
could be the prettiest, sweetest, happiest, best 
smile, etc. 


LIBRARY TIE-IN 


Tie in with library summer reading programs. 
Provide library with Cinderiffic display (see page 
23) or other display material (see back cover) to 
call attention to the story and the motion picture. 
Supply colorfully illustrated editions of the books 
suitable for all age groups (see merchandise 
supplement) and the Disneyland Storyteller 
Album for storytelling hour (see page 22). 


MAKE-A-WISH PROMOTION 


Tie in with a newspaper to conduct a ‘‘Your Wish 
Can Come True’’ promotion. Have readers write 
in their favorite wish. Select one of these wishes 
for fulfillment. Base the selection on the worthi- 
ness and practicality of the wish. 


BEAUTIFUL CHILD CONTEST 


Sponsor a ‘‘beautiful child’’ contest in which a 
boy and girl winner would be designated ‘‘Prince 
Charming” and ‘‘Cinderella.’’ Tie in with a photo 
studio, making the prizes photographic portraits 
of the winners. 


SLIPPER HUNT 


Set up a Cinderella Slipper Hunt with a newspaper 
or radio station. One or more glass slippers can 
be hidden in various places in the community, 
with clues published or broadcast every day. 
This can be a weeklong promotion, with a dif- 
ferent prize for each slipper found, and all kinds 
of added excitement, such as an extra prize if 
the slipper fits the foot of the finder, or any 
member of the finder’s family. 


YOUR CAMPAIGN IS IN GOOD HANDS WHEN 
EVERY KID IN TOWN IS HOLDING YOUR 


THEATRE IMPRINT BALLOONS 


FROM OAK RUBBER CO. 


FASHION SHOW 


Run a fashion show in conjunction with a depart- 
ment or apparel store, themeing the event to 
“Cinderella Summer,”’ or any other theme that 
will connect the motion picture with something 
of seasonal or local interest. The show can in- 
clude regular merchandise, Cinderella licensed 
apparel and accessories (see merchandise sup- 
plement), and styles submitted by contestants 
for special prizes. 


TALENT CONTEST 


Always a favorite, the tried-and-true talent con- 
test can be adapted to this motion picture by 
having the contestants sing the songs from the 
motion picture. Divide your contest into three 
categories: Below eight years old; eight to 12; 
teen-agers. 


CHILDREN’S TV 


Supply a live local children’s TV show with the 
Cinderella storyteller album (see page 22), so that 
the show’s personality can tell the story, show 
the pictures, play the music, and have the chil- 
dren act out the story. This is a real live idea 
for a live show! 


ORDER BLANK 


Oak Rubber Co. 

Ravenna, Ohio 44266 

Attn: Mr. Perry Williams, Sales Mgr. 

Please send me imprinted Cinderella balloons (and card- 


board feet) as itemized below, at the prices listed, shipping 


All shipments are postpaid. Your order must include a check or prepaid. 


money order for the full amount. Also include your theatre copy, 
which Oak Rubber will set up in type for imprinting. 


Allow 2 weeks from the time Oak Rubber receives your order to 
delivery of balloons at your theatre. A delivery target date is 


Order No. 
requested. 


Enclosed is my check (or money order) for $ 
made payable to Oak Rubber Co. (Amount of check should 
equal figure in ‘‘total’’ box.) 


Cost 
(fill in) 


Price per 
500 


Price per 
1000 


Quantity 
(fill in) 


22-070CD 
Round Style 


$17.50 $30.00 


22-613CD 


Head & Body 


69-007 


Cardboard foot 


$20.50 $36.00 


$ 5.05 $10.00 


Target date for delivery 


Manager 
Theatre 


69-007 


Small 
cardboard 

foot for 
head-and-body 
style balloon. 


22-070CD 


7-inch diameter round balloon, assorted 
colors, imprinted two sides. First side im- 
print as shown above. Second side imprint, 
theatre copy in three or four lines. 


22-613CD 


6x 13-inch head-and-body style balloon, 
assorted colors, imprinted two sides. First 
side imprint as shown above. Second side 
imprint, theatre copy in three or four lines. 


COLORING CONTEST 


All the excitement of a coloring contest filled 
with real Walt Disney cartoon characters is yours, 
as part of your ‘‘Cinderella’’ campaign (see page 
19). Give it all the exposure you can. In addition 
to newspaper contests, run herald coloring con- 
tests through schools, nurseries, camps, libraries, 
supermarkets, department stores, shoe stores 
(remember the glass slipper theme), dress shops, 
record shops, etc. Offer Cinderella merchandise 
as prizes. 


WINDOW DISPLAYS 


Have local stores key their window displays to 


the Cinderella theme. Some suggestions: ‘‘Treat 
your Cinderella t6 4 |... eee i 
referring to toys, clothes, ice cream, etc.; or 
“It’s as easy as Bibbidi-Bobbidi-Boo!”’ referring 
to paint supplies, hobby items, etc. 


CINDERELLA FAIR 


Have all the merchants in your area join together. 
in a ‘‘Cinderella Fair,’’ keying all their advertising 
and special events to fun, magic, music, etc. The 
special events should tie in with the opening of 
the picture. Remember to use the attractive mer- 
chants co-op ad (see page 18) in conjunction with 
this promotion. 


INDERE! 


; 
ay 
Rotceaccd at 


THREE COLOR 
USHER’S BADGES. 


Let your staff herald 
this wonderful motion 
picture with these 
badges. Priced at 50 
cents each. 


SLIPPER STUNTS 


The glass slipper, symbol of the Cinderella story, 


can be used in a number of stimulating ways: 


e¢ Hold a slipper fitting event right in front of 
the theatre, with prizes going to the women 
whose feet fit the slipper. 


e Have a disc jockey start a search for a local 
Cinderella. Listeners write their name in. The 
women whose names are selected each day 
can try on the slipper. Every woman who tries 
on the slipper gets a prize, with the grand 
prize going to the one whose foot fits the 
slipper best. 


e Hold a guessing contest: How many coins in 


the glass slipper? The slipper can be in your 
theatre lobby, in the window of a shoe store or 
any other busy spot in town. 


BLACK-AND-WHITE STILLS 


Two sets of 8x 10-inch black-and-white stills 
depicting enchanting scenes from Walt Disney’s 
‘Cinderella’ are available through National 
Screen Service. Order Exchange Sets ‘‘A’’ and 
“B”’ now. 


CINDERELLA LOOK-ALIKE 


Hold a search for the girl who looks most like 
Cinderella, running a publicity still of Cinderella 
in the newspapers for identification. Have the 
winner appear in costume at the theatre, at other 
community events as ‘‘our town’s Cinderella girl,”’ 
and have her pose for newspaper publicity shots, 
to appear next to the still of Walt Disney’s 
Cinderella. 


ring The Fun And Laughter Right Into Your Lobby 


WITH THESE COLORFUL FLAGS AND BANNERS IN DELUXE FLUORESCENT SATIN! 


BEL 


| | ) 
t | f S| ( 
LAID Athih ih anid tsk cies ob eel 
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AUTO BUMPER BANNER: $1.00 each. (Minimum order—15 pieces). Free theatre imprint 


Single Faced Flags—$75 each 


ALSO AVAILABLE: FLAG OR WALL BANNER 9’ BY 12’ 


Double Faced Flags—$125 each 


IT’S FUNL IT’S MAGIC! 


SECTIONAL VALANCE. $2.10 per running foot. Minimum order—10 feet. 


AT YOUR COMMAND 


There is a world of material at your command 
for the promotion of your engagement of Walt 
Disney’s ‘‘Cinderella.’’ Put every bit of it to use 
and watch the magic take place at your boxoffice: 


ENTERTAINMENT CLIPS: TV entertainment film 
clips are available free for programming on 
your local station. There are three in all, and 
each is filled with magic appeal for children 
of all ages. Make sure that they are used, 
together or separately, as part of a program 
with a big viewing audience. 


CINDERIFFIC: One of the most appealing dimen- 
sional displays of all time has been designed 
to help you promote ‘‘Cinderella’’ locally. 
The black-and-white illustration on page 23 
hardly begins to convey the visual excite- 
ment of this all-purpose accessory. Order 
several now! 


MERCHANDISE: The ‘‘Cinderella’’ pressbook sup- 
plement includes a great variety of toys, 
clothes and other attractive items. Use them 
for prizes! Tie in with stores selling these 
items! Set up a lobby sales display! Go after 
mention of your engagement in merchandise 
advertising! 


TIE-INS: Find the name of the nearest sales repre- 
sentative listed under the tie-ins in the mer- 
chandise supplement. He is your partner 
in promotion when working with local re- 
tatters. Make your engagement a part of 
everything he does — advertising, display, 
special events, etc. 


MUSIC: The beloved songs of ‘‘Cinderella’’ are: 
a wonderful promotional device. Make sure 
they are played over your local radio sta- 
tions! Present copies of the records (see 
page 23) to the station managers and 
record librarians! Tie in with record shops! 
Play the music over your lobby loudspeakers 
and during intermission! 


MERCHANTS CO-OP AD: Any joint promotion with 
local retailers will be enhanced by the mer- 
chants co-op ad, illustrated on page 18. 


Manufactured by 
NATIONAL FLAG 
COMPANY 
43 West 21st Street 
New York 10, N. Y. 

In U.S.A. also order from 
your nearest 
NATIONAL SCREEN 


TECHNICOLOR* 


SERVICE office 
. In Canada order from 
CONSOLIDATED THEATRE 
SERVICES 
120 Wellington St. W. 
Toronto, Ontario 
Canada 


CINDERELLA 
AND HER FRIENDS 


DQ-1274 - 33 1/3 RPM | 
$1.98 Suggested Retail 


. An 


exciting album on 


the further adventures of 
_. Gus and Jaq. 
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A DREAM IS A WISH 
YOUR HEART MAKES 


THE WORK SONG 
BIBBIDI-BOBBIDI-BOO 
SO THIS IS LOVE 


CINDERELLA 


STORYTELLER ALBUM 


ST-3908 - 33 1/3 HIGH FIDELITY 


These all-time song favorites are 
available now in handsome record 
albums and singles. Record shops 
throughout the country are carrying 
the entire line-up, offering every ex- 
hibitor one more big opportunity to 
bring the ‘‘Cinderella’’ message 
home to his audience. 


| MARY MARTIN 


se 
* BIBBIDI-BOBBIDI BOO 
- Vista F-443 45 RPM Sug. Ret. 98c 


CAMARATA 


conducts 
A DREAMIS A WISH 
YOUR HEART MAKES 


and | 


CINDERELLA WORK SONG 
Vista F-44445 RPM 
‘Sug. Ret. 98c 


$3.98 Suggested Retail 


The complete story, all the songs and the 


music, plus 11 pages of full-color illustrations 


and story. Special: Magic Mirror cut-out cover! 


ATLANTA 13, GEORGIA 
Dixie Distributing Co. 

1235 Techwood Drive, N. W. 
John Towles or Howard Ball 
(*404 TRinity 3-2081) 


BALTIMORE 15, MARYLAND 
Marshall-Mangold Dist. Co. 
4805 Nelson Avenue 

Manny Goldberg 

(*301 542-7214) 


BILLINGS, MONTANA 
Billings Hardware 
510 N. Broadway 
Ralph Johnson or 
Marion Massick 
(*406 245-3006) 


BOSTON 15, MASS. 
Mutual Dist. Inc. 

1241 Columbus Avenue 
Frank Holland 

(*617 HI 2-5700) 


BUFFALO 3, NEW YORK 
Best Record Dist., inc. 
959 Main Street 

Steve Brodie or Joe Pinter 
(*716 TT 2-0427) 


CHARLOTTE, N. C. 
Mangold Record Dist. 
2212 W. Morehead St. 
Herb Wiseman 

(*704 ED 3-3210) 


CHICAGO 14, ILLINOIS 
Summit Distributors, Inc. 
1345 Diversey Parkway 
Jack White 

(*312 Bl 8-3621) 


*Area Code 


CINCINNATI, OHIO 
Ohio Appliances, Inc. 
7624 Reinhold Drive 
Jerry Weiner 
(821-6414) 


CLEVELAND, OHIO 
Benart Distributing Co. 
620 Frankfort Avenue 
Art Freeman 

(*216 MAin 1-4547) 


DALLAS, TEXAS 
Adieta Co. 

1914 Cedar Springs 
David Eisenlohr 
(*214 RI 11-3151) 


DENVER 1, COLORADO 
Ward Terry & Co. 

70 Rio Grande Blvd. 
Robert K. Davis 

(*303 AM 6-3181) 


DETROIT, MICHIGAN 
Cadet Distributing Co., Inc. 
13380 Capital Avenue 
Harry Levin or Al Truax 
(*313 548-3171) 


E. HARTFORD, CONNECTICUT 
Seaboard Distributors, Inc. 
275 Park Avenue. 

Marvin Ginsburg 

(*203 289-9369) 


HONOLULU 17, HAWAII 
Microphone Music Co. 
605 Coral Street 
Kenneth K. Kaizawa 
(502-188) 


(Listed Alphabetically by City) 


HOUSTON, TEXAS 

B & K Distributing Co. 
2512 Irving Blvd. 
Dallas, Texas 

Bill Burton, Jim Pearson 
(ME 7-1920) 


INDIANAPOLIS 4, INDIANA 
Associated Distributors, Inc. 
210 South Meridian Street 
Louis Randle, Jr., Mrs. Midkiff, 
Tom Whalen 

(*317 ME 4-2591) 


LOS ANGELES 6, CALIFORNIA 
Hart Distributors, Inc. 

1845 S. Orchard Street 

Norm Goodwin, 

Del Roy 

(*213 RI 8-2281) 


MADISON 5, WISCONSIN 
Tell Music Distributors, Inc. 
1017 Jonathan Drive 

Rolf Voegelin 

(*608 257-4667) 


MIAMI, FLORIDA 


Florida Record Distributors, Inc. 


8160 N.W. 36 Avenue 
Martin Marks or Bob Caudill 
(* 305. 634-7751) 


MIAMI BEACH 62, FLORIDA 
Sandy Strohbach 

301 109 Street 

(*305 949.0434) 


MINNEAPOLIS, MINN. 
Heilicher Bros. 

7600 Wayzata Blvd. 
Gene Patch 

(*612 544-4201) 


NASHVILLE, TENNESSEE 
Music City Record Dist., Inc. 
127 Lafayette Street 

Hutch Carlock 

(*615 AL 5-7315) 


NEW ORLEANS, LA. 
Delta Record Sales 
1023 Baronne 

Ed Walker 

(*504 525-7104) 


NEWARK, NEW JERSEY 
Laredy Record Dist. Co. 
46 Green St. 

Joe Fechner 

(*201 MArket 3-5984) 


NEW YORK 19, N. Y. 
Alpha Distributing Corp. 
20 West End Ave. 
Harry Apostoleris 

(*212 Cl 5-7933) 


OKLAHOMA CITY, OKLAHOMA 
B & K Distributing Co. 

129 N.W. 23rd St. 

Cliff Keeton 

(*405 JA 5-7509) 


PHILADELPHIA 7, PA. 

Chips Distributing Co. 

808 North Broad St. 

Al Rosenthal or Ernie Santone 
(*215 PO 9-5000) 


PHOENIX, ARIZONA 
Arizona Sundries 
2949 North 30th Ave. 
George Souvall 

(*602 272-2363) 


BIBBIDI-BOBBIDI-BOO 


LG-771 +- 45 RPM SINGLE 
29¢ Suggested Retail 


With ‘“‘Oh Sing Sweet Nightingale’ on the other 
side. Packaged in an attractive full-color sleeve. 


Bibbidi Bobbidi Boo 
A Dream ts a Wish Your Heart Makes 
So This is Love 
Jaq and Gus Sing Cinderella's Work Song 


Es 


Music from the Original Motion Picture Sound Track 


© Dani @hr 1OOG Walt Dlaney Pomduetions: 


ORIGINAL SOUNDTRACK ALBUM 


DQ-1207 + 33 1/3 RPM HIGH FIDELITY 
$1.98 Suggested Retail 


All the music of ‘‘Cinderella’’ just as it is heard in the motion picture. 
The album has full-color illustration in front and the story and pictures 
on the back 


PROMOTE 
WITH MUSIC 


Set up colorful window dis- 
plays in record shops, using the 
album covers, the Cinderiffic 
display (see page 23) and post- 
ers with your theatre imprint 
(see back cover). 


Give a copy of the Storyteller 
Album to the local library to be 
used during children’s’ story 
hour. 


Supply your local radio station 
with a complete selection of rec- 
ords to be used as part of regular 
children’s show programming. 


Use records and albums as 
contest prizes. For example, the 
wonderful Cinderella coloring 
contest (page 19) is enhanced 
by these Cinderella prizes. 


PITTSBURGH, PA. 
Seaway Distributors, Inc. 
3142 Prospect Avenue 
Cleveland, Ohio 

John Cohen or Sam Davis 
(EX 1-7300) 


SALT LAKE CITY, UTAH THERE ARE 
Billinis Distributi Co. 

Add Gcithwest Temple MORE 

John Billini 

("801 IN 6.7443) EXPLOITATION 
SAN ANTONIO, TEXAS 

Perry Shankle Co. IDEAS ON 


1801 S. Flores 
Jesse Schneider 
(CA 3-1807) 


SAN FRANCISCO 24, CALIF. 
C & C Stone Distributing Co. 
70 Apparel Way 

Lee Hartstone 

(*415 Mission 7-3806) 


SEATTLE, WASHINGTON 
Stanley Distributing Inc. 
1001 First Ave., South 
Stan Jaffe or R. A. Harlin 
(*206 MU 2-7188) 


ST. LOUIS 3, MISSOURI 
Roberts Record Distributing Co. 
1906 Washington Avenue 
Robert Hausfater, 

Norman Hausfater 

(*314 MAin 1-0470) 


PAGES 21 AND 22! 


And for local assistance 
with your Cinderella mu- 
sic promotion, as well as 
quantities of records at 
promotional prices, con- 
tact your nearest Buena 
Vista Record Distributor. 
You will find his name on 


THIS LIST 


RCA Victor Company, Ltd. 
1001 Lenoir Street 


Montreal, Quebec, Canada 
*514 WE 3-7551 


Cl // “- 
| % DELUXE FULL COLOR 
NDERIFFI ALL-PURPOSE DISPLAY 
Ds LAK pe ve cis -- Here is an accessory that sparkles with real show- 
, ; ‘ manship magic, and as easy to assemble as saying 
‘‘bibbidi-bobbidi-boo!’’ There are six parts, including 
the background-and-pedestal, the notched ribbon, the 
miniature title streamer, and three character group 
cutouts. All elements except the background-and-ped- 
estal are grommeted for hanging; the title streamer 
is backed with Kleen-Stik for mounting, and the three 
character cutouts have tabs on the bottom for inser- 
tion into the pedestal notches. 

On this page are illustrations of two ways to assem- 
ble the Cinderiffic display. Any good showman can 
dream up dozens more. He will have to, since there 
are dozens of possible uses: In theatre lobbies, at 
refreshment counters, in stores carrying Cinderella 
merchandise (and there is a fantastic array of mer- 
chandise), in libraries and schools, on live television 
programs, etc. 

When you have determined how many Cinderiffics 
you will need, fill out the re-order blank at the bottom 


of this sheet and mail it right away. Your order will be 
serviced immediately. 


3-D CINDERIFFIC 


At left is the front view of the basic assembly of the 
Cinderiffic. As shown, it measures 2 feet by 2 feet. 
To assemble, follow these instructions: 1) Set up.the 
background-and-pedestal by opening the easel and 
folding back the wings (see below); 2) Notch the over- 
head ribbon into position; 3) Mount the title streamer 
against the base of the pedestal; 4) Put the cartoon 
cutouts into position as shown in the front view, and 
insert the tabs into the notches (note that the notches 
~ are set on a curve for added stability. 


i 


BACK VIEW OF 
3-0 CINDERIFFIC 


CINDERIF FIC ORDER BLANK 


ee ee ee en ee 


BUENA VISTA DISTRIBUTION CO., INC. 
Attn. Specialty Dept. 

477 Madison Avenue, 

New York, N.Y 10022 


RicaSe-SenGg mes... .n ‘‘Cinderella’’ CINDERIFFIC displays (each 
containing 6 elements) at $3.50 each, shipping prepaid. 


! 

i 

i 

i 

| 

i 

I 

| Enclosed is my check (or money order) for $.................... made payable 
| to Buena Vista Distribution Co., Inc. 
| 

i 

! 

i 

i 

| 

L 
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For hanging displays. Arrange elements according to above illus- 
tration, attaching them with cord tied through the grommet 
holes and trim the tabs off the cartoon cutouts. Note that the 
background-and-pedestal is not included in this arrangement, 
and can be used separately as a wonderful candy or merchan- 
dise display. 
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MAGIC 
LAUGHT: 
and MUSIC! 


22x28 


Look to the name 
WALT DISNEY 


for the finest in 
family entertainment! 
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9 FULL COLOR 11x14 LOBBIES 
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ibbidi-Bobbidi-Boo... 
ts FUN! It's MAGIC 
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OR’! 


LOUN PO TRE NAME VOALT DISWEY FOR THE FINEST (8 FARRLY ENTERTAIBRDE. 


1-SHEET STYLE ‘‘A”’ 


Le 


EDUCATIONAL 1-SHEET STYLE *'B”’ 


WALT DI 


TECHNIC 


LOG TD TRE NAGE WALT SIRE 8 ROR FUE FINEST IN FARR ¥ BRIER TAMERS + 


6-SHEET 


\ 


BEBE 
SNEYS 


oe 


OLOR 


RUHR VID) 


(2) So THis S Love "ES 


a THE . 
i WORK SONG 
{ ger, : 


SARS Binney Pediat 


AVAILABLE FROM 
NATIONAL SCREEN SERVICE 


30x 40 Displays 
40x60 Displays 
24x60 Displays 
24x82 Displays 
Standees 


EYS 
| 


PRESSBOOK SUPPLEMENT ~*~ 


aK: 
\ DISNEYLAND DREAMSTAKES Va | 


Tie-In. With Sunshine Biscuits’ Krunchees! 


~~ LICENSED MERCHANDISE 


Toys! Games! Books! 
Apparel! Housewares! Sy 


Tt 


The Krun-chees tie-in and the tremendous array of “Cinderella”’ 
licensed merchandise give you a great opportunity to set up 
joint promotions with supermarkets, department stores, toy 
stores, record shops, apparel stores, houseware stores, book 
stores, and many other types of retail operation. Get started 
now with a big area-wide event that will include all these stores 
and build excitement for your engagement of “Cinderella!” 


Mk NOTE: THE COMPLETE LISTING OF RECORDED MUSIC 
| IS ON PAGE 22 OF THE REGULAR PRESSBOOK. 
1} EXPLOITATION IDEAS ARE ON PAGES 20 AND 21. 
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Beginning in May and gaining momentum for I3 weeks 


FREE TRIPS 10 DISNEYLAND EVERY 


HERE’S THE TOPPER 
FOR THOSE 

SNACK BAGS 

FOR MILLIONS 

OF HOMES 


POLAROID COLOR CAMERAS 


MBIA BY 
WALT GUNES Ca 


' FREE TRIPS 


eylan Via EXITED AlniNES 


LEEPI Hisneylond Deanctat. 


PLUS 102%. 3022— 20 


WATERS 
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MILLIONS 
WILL SEE SCENES 
FROM CINDERELLA 

ON TELEVISION 


COLORFUL IN-STORE DISPLAYS 
DRAMATIZE DISNEYLAND AND CINDERELLA 


reamstakes 


INSPIRED BY 
WALT DISNEY’S CARTOON MOVIE 
CINDERELLA 


FREE TRIPS 
EVERY WEEK 


TRUCK CARD 


reamstakes 


INSPIRED BY WALT DISNEY'S 
CARTOON MOVIE, 


GET IN ON THE 


WIN FREE TRIPS TO Wtseen 
DISNEYLAND weer’ 


VIA UNITED AIRLINES 


PLUS HUNDREDS OF 


wWPOLAROID CAMERAS. +’RCA TRANSISTOR RADIOS 
“TIMEX WATCHES 


BROADSIDE 


pests ay 
WALT DISNEY'S CARTOON Move 
CIMDERELLA 


WIN FREE TRIPS 2400 scincs 
-DISNEYLAND EVERY ¥ WEEK 


Plus Hundreds of Hired i= 4 Fen aaa Gtr 


WIRE RACK CARD 


ON FIRST CLASS 


THOUSANDS OF 
ANNOUCEMENTS ON 
RADIO STATIONS 
WILL FEATURE 
CINDERELLA 

AND DISNEYLAND 
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RIGHT WALT DISNEY PRODUCTIONS 


INSPIRED BY 
WALT DISNEY'S CARTOON MOVIE 
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FREE TRIPS ! 
EVERY WEEK 
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DISNEYLAND EVERY WEEK 


FREE TRIP.DISNEYLAND 


(EVERY. WEEK) 


SHELF STRIP 


will give away 


JET 


TIMEX WATCHES 


THE DISNEYLAND DREAMSTAKES 


A PROMOTION BY THE 
SNACK-FOOD DIVISION OF 


1. Print your name and address and answer to the question, 
“In which of the Fifty States is Disneyland located?’”’ on an 
official entry blank or blank piece of paper. Attach a Gordon’s 
trademark from any part of a package of Gordon’s Potato 
Chips, Corn Chips, Bakon Krisp or Riplets, or, if you wish, 
a plain piece of paper on which you have printed the name 
GORDON’S in block letters. 


2. Mail your entry and attachment to: Disneyland Dream- 
stakes, P.O. Box 7932, Atlanta, Ga. Enter as often as you 
wish, but be sure each entry is submitted according to Rule 
#1 above and is mailed in a separate envelope. 


3. Winners will be chosen each week for thirteen weeks 
commencing May 31, 1965. Entries received by Friday of 
each week will be eligible for that week’s drawing. 

4. Winners will be determined by blindfold drawing con- 
ducted by the Reuben H. Donnelly Corporation, an independ- 
ent judging agency. The Disneyland Dreamstakes Contest is 
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ELLA AT YOUR LOCAL 


T DISNEY’S CINDER 


HERE ARE THE RULES 


open to anyone in the Continental United States with the 
exception that this offer is void where prohibited or re- 
stricted. Federal, State and Local government regulations 
apply. Residents of Florida, Missouri and Wisconsin should 
not submit proof of purchase with entry. Employees and 
their families of Sunshine Biscuit, Inc., Space Magic Limited, 
Reuben H. Donnelly Corporation and their advertising agen- 
cies, are not eligible to enter. No more than one prize 
per family. 


5. 13 First Prizes—Each first prize to consist of a trip for 
three persons on a first class air fare trip to Disneyland and 
return. (Taken from the nearest commercial airport to the 
winner’s residence.) Trips must be taken within one year 
from notification of winner. Six nights at a Disneyland Motel. 
(Two rooms if requested.) $200.00 expense money. Free rides 
within the Disneyland boundaries. A $500.00 cash alternative 
prize in lieu of the above may be taken by the winner. . 


SUNSHINE BISCUITS, inc. 


6. 65 Second Prizes. Each of 65 2nd prize winners will re- 
ceive a Polaroid Colour Camera. 


7. 195 Third Prizes. Each of 195 3rd prize winners will re- 
ceive a Westinghouse Transistor Radio. 

8. 130 Fourth Prizes. Each of 130 4th prize winners will re- 
ceive a Timex Wrist Watch (Men or Women’s Model). 


9. All entries become the property of Sunshine Biscuit, Inc. 
Any tax liability imposed on a prize, will be the sole respon- 
sibility of the winner. If the winner is a minor, the decision 
of the prize selected must be made by his legal guardian. 
Decision of Judges is final and correspondence regarding 
decision cannot be entered into. 

10. All winners will be notified by mail within two weeks 
after the close of the contest. You may obtain a list of 
winners by sending a stamped, self-addressed envelope to: 


Disneyland Dreamstakes Winners List, P.O. Box 7933, At- 


lanta, Ga. 


MR. SHOWMAN: 


Contact these Krun-chee men and 
get in with this plan to sell 

Cinderella and snacks! 
You may find a magic formula 
for a promotional boost 


Joe Shuck 

111 Magic Pak Way, S. W. 
Atlanta, Georgia 

766-8321 


Preeny Stigers 
3160 Beekman Ave. 
Cincinnati, Ohio 
541-0937 


Arnold Dixon 

1510 Algonquin Pkwy. 
Louisville, Ky. 
637-6591 


Albert W. Jones, Jr. 
2900 Wake Forest Road 
Raleigh, N.C. 
832-3968 


Herbert Moye 
110 Walker Ave. 
Beckley, W. Va. 
253-5561 


Neville Wells 
3016 S. Tryon St. 
Charlotte, N. C. 
523-3586 


B. R. Fox 

1471 S. Main St. 
Harrisonburg, Va. 
434-6541 


Glen Harper 

328 E. St. Joseph St. 
Indianapolis, Indiana 
637-6278 


F. W. Bowman 

159 E. 11th St. 

Jacksonville, Fla. 
-0143 


Ray Krawczyk 
2317 12th Ave., S. 
Nashville, Tenn. 
298-3394 


Willis Beale 
5572 Raby Road 
Norfolk, Va. 
855-4850 


Herbert Elmore 
1108 11th St., N. E. 
Roanoke, Va. 
342-7437 


James Morris 
104 Stewart St. 
Carrollton, Ga. 
TE 2-3614 


E. 0. Christy 
4465 Pharr Ave. 
Macon, Ga. 

SH 5-2331 


Leon Jordan 

404 Osborne Dr. 
Chattanooga, Tenn. 

AM 6-4508 Home 629-2773 


Charles Miller 
3409 Mura Dr. 
Augusta, Ga. 
798-4525 


Bill Eisenbach 
1036 Pinn Hills Road 
Orlando, Fla. 
295-3073 


John Terwilleger 
4326 Pine Brook Drive 
Columbus, Ga. 

FA 4-1063 


John DeMott 

2110 W. Minnehaha Ave. 
Tampa, Fla. 

932-7457 


J. B. Weaver 

7200 N. W. So. River Dr. 
Miami, Fla. 

885-4367 


James Burgess 
P. 0. Box 142 
Cordele, Georgia 
273-4456 


T. C. Weldon 

9 Ranch Dr. 
Montgomery, Ala. 
272-1652 


Bob Miller 

1408 Tuscaloosa Ave. 
Birmingham, Ala. 
871-1694 


Walter Glover 
P. 0. Box 2973 
Asheville, N. C. 
252-7858 


Joe Waller 

103 Lancaster Lane 
Greenville, S. C. 
277-0150 


Fred Davis 

3304 Covenant Rd. 
Columbia, S. C. 
787-4961 


Jack Lane 
926 Wolf Run Road 
Lexington, Kentucky 40504 


Dennis Dixon 
Box 376 
Hazard, Kentucky 41701 


Charles Sims 
426 Willowhurst St. 
Dayton, Ohio 45459 


W. G. Breeze 

W. C. Fuehrer 
Schuler Foods 
64 Chester St. 
Rochester 3, N. Y. 


Promotion Created by Space Magic 


Frank E. Mann 

Frank J. Mann 

W. V. Parks 

c/o of Mann’s Potato Chips 
2215 Adams Place, N. E. 
Washington 18, D.C. 


E. Calmeyn 

Earl Curry 

c/o Krunchee Potato 
Chip Co. 

14471 Livernois Ave. 

Detroit 38, Michigan 


Harold Volsky 

Al Rosen 

c/o Krun-Chee Potato Chips 
6017 Superior Ave. 
Cleveland 3, Ohio 


Joseph Lybek 

Ken Henning 

c/o Mrs. Drenk’s Foods 
1523 North 9th St. 
Milwaukee 5, Wisconsin 


Harry Koenig 

Harold Brown 

Joe Abercheli 

c/o Old Vienna Products 
1945 Walton Rd. 

St. Louis 14, Missouri 


W. W. Dickey 

P. M. Ducros 

c/o Dickey Foods 

501 Elysian Fields Ave. 
New Orleans 17, La. 


C.J. Miller 

S. J. Schwerson 

Jim Hennessy 

c/o Kleins Potato Chips 
4557-65 S. State St. 
Chicago 9, Illinois 
Milton Goodman 

10 Pinckney St. 
Charleston, S.C. 
722-4057 


George Williamson 
Gordon Foods 

475 N. Main St. 
Memphis, Tenn. 

JA 5-8393 


Carl Grovenstein 
Mobile Distributing Co. 
2024 Halls Mill Rd. 
Mobile, Ala. 

477-4112 


Earl Kindt 

Rodes Distributing Co. 
1135% 12th Ave., South 
St. Petersburg, Fla. 
829-2121 


Sam Rodes 

Adelle & W. Michigan Ave 
Deland, Fla. 

RE 4-3777 


Walter Kirkland 
1908 8th Ave. 
Knoxville, Tenn. 
523-4238 
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COMPLETE LICENSEE LISTING 


Check With the Individual Licensee About Special Promotional Prices! 


American Telecard Corp..................... 
1619 Cherokee Ave., #20 
Hollywood, California 


Aristocrat Leather Prod., Inc 
302 Fifth Ave. 
New York, New York 


Atlas Underwear Co., Inc 
29 W. 36th St. 
New York, New York 


Basset Mirror Co 
Basset, Virginia 


Benay-Albee Novelty Co 
52-01 Flushing Ave. 
Maspeth, New York 


Child Guidance Toys 
1125 Close Ave. 
Bronx, New York 


Cleoe Wraps Conner et rad cont 
P.O. Box 1300 

Memphis, Tennessee 

(200 Fifth Ave., N.Y.) 


Colgate-Palmolive Co 
300 Park Ave. 
New York, New York 


COlOKfORMS tere ek oe 
Norwood, New Jersey 


DexteniMignCon 6.7.8 oe eee 
100 Stewart St. 
Providence, Rhode Island 


Disneyland Record Co....................... 
500 South Buena Vista St. 

Burbank, California 

(477 Madison Ave., N.Y.) 


DEXTER Mfg. Co. 


JEWELRY 


Cinderella bracelet with charms of Cinderella, the prince, Fairy 
Godmother, pumpkin coach and glass slipper. Suggested retail: $1. 


Cinderella necklace. Suggested 


audio-visual greeting 
cards 


wallets 


cotton smocks, 
aprons, cobblers, 
pinafores. Sizes 1-6X 


framed character 
mirrors 


novelty hats 


magnetic puzzles 


gift wrap 


“Soaky”’ liquid bath 
soap 


vinyl stick-on activity 
sets 


charm bracelets, 
necklaces, lockets 


records, albums, 
record readers, 

story tellers (See 
Complete Information 
in Pressbook) 


retail: $1. 


STETSON Corp. 


MELMAC DINNERWARE 


Three piece set including dinner plate, bowl and tumbler, all with 
a colorful Cinderella design. Carded shrink pack. Suggested retail: 


$1.99. 


BEDROOM 
ACCESSORIES 


CONTACT: 

SIDNEY FILDERMAN 
Perfect Fit Industries, Inc. 
303 Fifth Avenue 

New York, N. Y. 10016 
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Cony tevCe teen die-cut wall plaques Ma-Ro Industries, Inc..................0...... children’s hosiery 
320 N. Fourth St. 350 Fifth Ave. 
Tipp City, Ohio New York, New York 


National Leather Mfg. Co 
201 Front St. 
Brooklyn, New York 


school bags, utility 
bags 


Glenco Infants Items, Inc 
21 Omaha St. 
Dumont, New Jersey 


plastic cobbler 
aprons, denim play 
aprons 


‘Oak Rubber Co 
Box 510 

Ravenna, Ohio 
(200 Fifth Ave., N.Y.) 


balloons (See 
Complete Information 
in Pressbook) 


Goldennbresse. ws. Ko Bene eee 
850 Third Ave. 
New York, New York 


Golden books 


RankersBTOS:, slit. scc.c50 ostue so. ee games 
GunGIMigaiCOn 00 fawn eee stuffed toys, hand Salem, Massachusetts 
200 Fifth Ave. puppets 
New York, New York Perfect Fit Industries........................ bedspreads, 


303 Fifth Ave. 


comforters, drapes 
New York, New York 


Gold Key Comics 
850 Third Ave. 
New York, New York 


comic books 


SLCESOMEGONDS,... cho etre oe 
212 Fifth Ave. 
New York, New York 


Melmac Dinnerware 


Hassenfeld Bros., Inc numbered coloring 


P.O. Box 1059 sets Tramsogram Co., WAC... 5.0... games : 
h 200 Fifth Ave. 

Pawtucket, Rhode Island New York Now Yar 

F. Hollander & Son, Inc...............0..... children’s umbrellas, TLL UYU ett a ae ime es ONT ee nr 3-D film cards, 

114 W. 30th St. rainwear (Div. of Sawyer’s, Inc.) viewers 


New York, New York 
(The Exylin Co. 
350 Fifth Ave., N.Y.) 


Portland, Oregon 


U.S. Time Corp 
375 Park Ave. 
New York, New York 


wrist watches 


Horsman Dolls, Inc Cinderella dolls 
200 Fifth Ave. 


New Yorke: New York View=Mastern 3. fo. tance ee 


(Div. of Sawyer’s, Inc.) 
Portland, Oregon 


3-D film color reels, 
viewers 


led CaletOVACOnDe ono ier sak antemeascanenes 
184-10 Jamaica Ave. 

Hollis, New York 

(200 Fifth Ave., N.Y.) 


inflatable toy figures 
Whitman Publishing Co 
Racine, Wisconsin 
(850 Third Ave., N.Y.) 


books, games, cut- 
outs, stand-up 
figures, sticker, fun, 
frame tray puzzles, 
tracing cards, party 
games 


GLENCO INFANTS ITEMS, Inc. 


CONTACT: CHILDREN’S APRONS 


HENRY EINSTEIN 
L. Einstein & Co. 
366 Fifth Ave. 


ss. 


Plastic cobbler apron bib with hanger. Made of 4-guage 
plastic and hand-screened with a colorful Cinderella 


. 


New York, N. Y. | character. For children 1 to 4 years of age. #CP-79. 
10010 Suggested retail: 79 cents. 
. Denim play apron with hanger. Hand-screened with 
multi-color designs. For children 4 to 7 years. #C-350. 
Suggested retail: $1.29. 
CONTACT: 


Denim play apron. Hand-screened with multi-color de- 


T. DAVID REZNIK signs. For children 4 to 7 years. #C-451. Suggested 


Stetson Corp. 


212 Fifth Ave. retail: $1.19. 
New York, N. Y. CONTACT: 
10010 


MIKE TARANTO °* Glenco Infants Items, Inc. 
21 Omaha Street » Dumont, New Jersey 


PERFECT FIT INDUSTRIES, Inc. 


Quilts, bedspreads and curtains carry the Cinderella motif in 
colors of pink or blue. The pattern features familiar scenes 


from the motion picture. 


Patchwork quilt is styled with a bound edge and filled with 
cotton. In bunk, twin and full sizes. Suggested retail: $5.98, 


$6.98, $7.98. 


Tailored bedspreads made of polished cotton percale, shirred 
flounce, split corners and ruffled edge. In bunk, twin and full 
sizes. Suggested retail: $8.98, $9.98, $11.98. 


Cafe curtains are 36 inches long and 68 inches wide per pair. 
Made with scalloped tops and rings. Suggested retail: $3.98. 
Ruffled pillow sham. Suggested retail: $2.98. 


‘DOLLY TOY CO. 


WALL PLAQUES 


Walt Disney charm comes to any child’s room 
with the Cinderella die-cut wall plaques. The 
pieces include Cinderella, her mice friends 
and a window view of the prince’s castle. 
Suggested retail: $2.98. 


CONTACT: 

C. H. MOSER 
Dolly Toy Co. 
320 N. Fourth Street 
Tipp City, Ohio 


CHILDREN’S WATCHES 


A beautifully molded, highly glazed fig- 


JUVENILE MIRRORS 


urine of Cinderella is packaged free with Cinderella’s ball gown billows out to 


a pink-strapped Cinderella character encase a mirror. Jaq and Gus are 
watch. The ceramic figure is five inches 


tall. Suggested retail: $6.95. 


mounted on the corners of her skirt, 
with Jaq holding her slipper. The 
frame is finished in soft pastel colors. 
Overall size, 311% x 204% inches. 
Suggested retail: $19.95. 


CONTACT: 
ROBERT MOHR 
United States Time Corp. 
375 Park Avenue 
New York, N. Y. 10022 


CONTACT: 
S. W. MORTEN 
Bassett Mirror Co., Inc. 
Bassett, Virginia 24055 


NATIONAL LEATHER Mfg. Co., Inc. 
SCHOOL BAGS . 


Cinderella goes to school, in a 
two-toned school bag. Cinderella 
and her mice friends, Jaq and 
Gus, are joined by familiar Dis- 
ney characters Mickey Mouse, 
Donald Duck and Goofy in the 
colorful scene printed on the 
bag. Suggested retail: $1.69. 


CONTACT: 
BENJAMIN CHWAT 
National Leather 
Mfg. Co., Inc. 
201 Front Street 
Brooklyn 1, New York 


GIRLS’ SOX 


Cinderella sox for girls are gayly pack- 
aged in a colorful plastic wrap. The 
sox are made of machine washable 
combed cotton and feature a popcorn 
twist design. Three pairs to a pack. 
Suggested retail: 99¢ per package. 


CONTACT: 
NORMAN WEISS 
Ma-Ro Industries, Inc. 
350 Fifth Avenue 
New York, N. Y. 10010 


‘GUND MFG., CO. 


WD250. Gus is made of gray short pile plush. 
He wears a red felt jacket, green felt hat and 
he has felt ears and black whiskers. He’s 141% 
inches tall. Suggested retail: $6. 


WD260. Jaq comes in gray short pile plush, 
dressed ina yellow turtle-neck sweater, orange 
coat, blue shoes and hat. His height is 15% 
inches. Suggested retail: $6. 


CONTACT: 
ARTHUR KELLER 
Gund Mfg. Co. 
200 Fifth Avenue 
New York, N. Y. 10010 


WD250 


CHILD GUIDANCE TOYS, Inc. HASSENFELD BROS., Inc. 


—~{ ,, | PAINT BY NUMBERS 


For the young Rembrandt, a 
Cinderella oil painting by 
numbers kit. The set in- 
cludes five pre-sketched and 
pre-numbered subjects, 10 
quality paints in recappa- 
ble vials and a profes- 
sional type artist brush. 
Suggested retail: $1. 


MAGNETIC PUZZLES 


This 13-piece Cinderella | “ceca 


MA oes monn, 


magnetic puzzle will be a 
sure hit with youngsters. 
#965. Suggested retail: 
$1.49. 


CONTACT: 

N. COHEN, Sales Mer. 
Child Guidance Toys, Inc. 
1125 Close Avenue 
Bronx 72, New York 


CONTACT: 
SIDNEY BRANDEIS 
Hassenfeld Bros., Inc. 
P.O. Box 1059 
Pawtucket, Rhode Island 


BENAY-ALBEE NOVELTY Co. 
CHILDREN’S HATS 


These perky Cinderella hats are made of 
straw and topped with a colorful flower. 
Two frankly fake braids bounce over each 
ear and are tied with a ribbon matching 
the hatband. Suggested retail: $1.50. 


CONTACT: 
TOM SLATER 
Benay-Albee Novelty Co. 
52-01 Flushing Avenue 
Maspeth, New York 
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#92501 


STICK-ON KITS 


The Cinderella Dress De- 
signer Kit includes stick-on 
vinyl plastic clothes. Sug- 
gested retail: $1. 


CONTACT: 
ROBERT RUDOLPH 
Colorforms 


Norwood, New Jersey 


‘\HORSMAWN DOLLS, Inc. 


#92501. Horsman’s entirely new Cinder- 
ella set features two removable heads and 
two complete changes of costume. One 
hairdo is a long ‘‘Buster Brown’’ and the 
other a stylish up-sweep. Clothing includes 
satin ball gown, long gloves, lace-trimmed 
panties, pumps, dress, apron, pearl earrings 
and accessories, plastic bucket, plastic 
broom and additional glass slipper on a vel- 
vet pillow. Suggested retail: under $10. 


#925. Cinderella is ready for the ball 
in this Horsman creation. Made en- 
tirely of vinyl plastic, she is about 12- 
inches tall and has ‘‘bendable”’ arms. 
She is dressed in complete ball gown 
finery. Suggested retail: under $6. 


CONTACT: DAVID R. UCHILL 
Horsman Dolls, Inc. 
200 Fifth Ave., New York, New York 


CONTACT: 
RANDOLPH P. BARTON 
Parker Bros., Inc. 


Salem, Massachusetts 


PARKER BROS., Inc. 


INFLATABLE TOYS 


Out of the Disney cartoon step three en- 
chanting characters. The three-piece Cin- 
derella assortment contains a 19-inch 
Fairy Godmother, a 20-inch Cinderella and 
a 21-inch Prince. 

#5925-3. Suggested retail: $1 each. 


IDEAL TOY Corp. 


CONTACT: 
LEON WEST Cette 
Ideal Toy Corp. | fb } 


200 Fifth Avenue 
New York, New York 


The Cinderella game 
can be played by 2, 3 
or 4 persons, the one 
moving his playing 
piece into the Castle 
first is the winner. 
#148. Suggested Re- 
tail: $2. 
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GOLDEN PRESS 


To celebrate the re-release of Walt Disney’s ‘‘Cinder- 
ella’’, Golden Press has four Cinderella books in their 
Spring list. 

D114. Cinderella. The Little Golden Book version brings 
to life the tale of beautiful Cinderella. Suggested retail: 
29 cents. 

oe #7 D115. Cinderella’s Friends. Cinderella’s tiny friends, 
“ inter As the mice, can’t seem to keep out of mischief in this 
Te book that recounts their adventures. Suggested retail: 
m : Jriends 29 cents. 

. #10424. Cinderella. The story of everybody’s favorite 
heroine in a big, casebound book with illustrations by 
the Walt Disney Studio. There are 34 big pages in four 
colors. Suggested retail: $1. 

#10757. Cinderella Open-Door Book. Five little doors #10757 

open to reveal five little books, each one recounting a 

sequence from the Walt Disney motion picture. Illustra- eee 

tions are by the Disney Studio. Each little book contains RICHARD E. SNYDER 

16 pages in full color. Suggested retail: $1. Affiliated Publishers 
630 Fifth Avenue 


New York, New York 


Matt DisnEYS 


#10424 


DONE CINDERELLA 
me & WALT DISNEY’S 


GOLD KEY Comics 


CONTACT: 
PAUL LILLY 
Gold Key Comics 
850 Third Avenue 


New York, N. Y. 10022 The story of Walt Disney’s ‘‘Cinderella’’ in words 


and colorful pictures is presented in the popular 
12-cent comic book form. 


WHITMAN PUBLISHING CO. 


PAINT BOOK, #1152. Suggested retail: 29 cents 
STICKER FUN, #2173. Suggested retail: 29 cents 
MAGIC SLATE, #4444. Suggested retail: 29 cents Whitmore. 
FRAME-TRAY PUZZLE, #4426. Suggested retail: 29 cents a0 Fie 
DOLL BOOK, #1992. Suggested retail: 59 cents Naw Vorie Newyork 
TELL-A-TALE, #2604. Suggested retail: 19 cents 

CRAYON BY NUMBER, #4779. Suggested retail: $1 


CONTACT: 


HELEN WALSH 


SPECIAL STORE DISPLAY 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


